
OEMs provide third

parties with data on

vehicle location, health,

and driver behaviour. 

Consumers appear

satisfied with current

services and show

limited willingness to

pay extra

Over 300 data points

for some heavy-duty

vehicles

Over 100 data points

for some passenger

car models

Limited adoption of

data services for private

cars such as usage

based insurance, likely

driven by low demand.

Vehicle data is available from

non-OEM sources, and existing

regulations ensure data 

access and sharing.

Strong adoption of data services

in commercial vehicles, driven by

consumer demand for services

essential to their businesses, such

as fleet management solutions.

OEMs have incentives
to ensure the quality of
aftermarket services
if it impacts their

competitive edge and

market position in 

vehicle markets

A STUDY ON THE MARKET FOR 
IN-VEHICLE DATA IN THE EU

MARKET OUTCOMES ARE NOT CONSISTENT WITH MARKET

FAILURE IN ACCESS TO IN-VEHICLE DATA

NEWLY INTRODUCED REGULATIONS WILL FURTHER

REGULATE ACCESS TO IN-VEHICLE DATA

OEMs HAVE INCENTIVES TO PROVIDE ACCESS TO IN-VEHICLE

DATA, PARTICULARLY FOR COMMERCIAL VEHICLES

For further information, see the full study at www.copenhageneconomics.com

Data Act (effective in 2025) 

Mandates access to raw and pre-

processed data generated by connected

vehicles under fair, reasonable and non-

discriminatory (FRAND) terms.

EV-specific regulations 

The Battery Regulation and

Renewable Energy Directive

mandate access to battery and

charging data for eMobility services.

Competition among OEMs is strong, but the importance of
aftermarkets varies between private and commercial customers

The quality and costs of aftermarket

services feature heavily in the buying

decision of a commercial vehicle

and commercial customers rely on

vehicle data for fleet management.

Consumers may, at least at

present, find it difficult to factor

in aftermarket services in their

car-purchase decisions.   

Connectivity enables remote access to vehicle data. Original Equipment Manufacturers (OEMs)
of vehicles oversee and control access to data.  Meanwhile, some aftermarket service

providers push for expanded access to further enhance their offerings for vehicle owners.


